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The 5th Paju Editor School
Reader, Who R You?

The theme of the 5th Paju Editor School is ‘Reader.’ Recently, new types of readers have
emerged who are setting the trend for the publishing industry and transforming the
cultural foundation of reading. These new readers make most of the latest tools of self-
expression including YouTube and other social networking services in order to give
their opinions on which books they’d like to read. Those creating the ‘public sentiment’
on the social networking services function like collective intelligence to accomplish
what is ‘right’, ‘advisable’ or ‘plausible.’ At the same time, they resolutely punish and
discard what they regard as ‘trivial’ or ‘insignificant.” Many qualities formally believed
to be the values of books have lost their brilliance in the midst of this ‘triviality’, while
things that used to bewilder us now serve as new cultural codes that many people
feel enthusiastic about. At the center of this reversal phenomenon are readers. We're
curious about readers. What kind of people are they? We'd like to learn more about
them: their outlook on life, financial circumstances, age and gender as well as their
attitude towards books and perspective on the publishing market, as well as the
network shared among them.

Under the title Reader, Who Are You?, this year’s Paju Editor School offers an
opportunity to satisfy our curiosity about readers in an extensive and detailed
way. There’ll be speakers from various backgrounds - those who make a living in a
place where readers gather, those who are avid readers themselves and thus set the
publishing trend, those who are both readers and writers, editors who have gone back
to being readers, writers who observe changes in readers, owners of small bookstores
who respond sensitively to the needs of readers, designers who take readers into
consideration, and marketers. In addition, speakers from different corners of the
world will share valuable information about the emergence of new readers.

Kim Eoun-ho

Chairman of Paju Editor School 2018
Chairman of Bookcity Culture Foundation
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Program Overview

Period: 4th~6th October 2018
Venue: AsiaPublicationCulture&InformationCenter, Pajubookcity, Korea
Title: Reader, Who R You?
Composition: Keynote speech and a sectional lecture
Invitation: 19 people in 5 countries
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12:30~13:00 Openning Remarks 510;11)1 Ho, Kim (Pajubookcity Culture Foundation Chair
Keynote Speech
13:00~14:00 Mun Jung, Jung (Author of F2ai|gt A2l A o0 thMsH= Ha,
South Korea)
Session 1: A Neo-anthropological Search for New Readers
Day 1 14:30~15:10 —Kwan I1, Park (Culture Critic, South Korea)
October
4(Ths . . —Tae Geun, Park (MD at Online Bookstore ‘Aladin’, South
(Thw 14:30~17:00 15:30~16:10 Korea)
P -Heon Chang, Shin (CEO at Bookstore ‘Book and Life’,
16:20~17:00 South Korea)
<Moderator> Jung Yeon, Geum (Book evaluation, South Korea)
A A Keynote Speech
13:00~14:30 Tina Jordan (Editor at ‘New York Times Book Review,US)
Session 2: Global Readers Today
14:50~15:30 -Mio Nukaga (Author of T&f7t OHEILICH ®o| oF ZRIL|Chy, Japan)
Day 2
October 15:40~16:20 -Josephine Mitchell (Editor at ‘Granta’, UK)
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16:30~17:10 -Kamloon Woo (Editor at Linking Publishing, Taiwan)
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<Moderator> Hee Gon, Ahn (CEO at Aprilbooks, South Korea)
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Day 3 <Moderator> Dong Suk, Jang (Head of the humanities department at Badabooks,
October South Korea)
6(Sat) Keynote Speech
14:00~15:30 Hana Kim (Author of FLi7} M2 Eotsh= =&y, ME wi7|Q| 7|&g
& Brandwriter, South Korea)
A1 R —Social Science || So Young, Kim (Editor of [7HQIZ=2|X} M1y
16:00~16:40 at Munhak, South Korea)
16:00~18:00 17:00~18:00 -Literature | Hye Jin, Park (Editor of F82\d4 ZX|& ) at

Minumsa, South Korea)

<Moderator> Hee Jin, Kim (Editor at Banbi, South Korea)
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CIXIE MCHE RF5t= How to make appealing contents of the

A'E & 2EHX M= channels for the digital generation
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‘2ot ALl Al R OH CHA{SH= Ho SXtof|7| ofHot= 2HIXE OtEH =21 Mg Jung Moon-Jung, who authored How ever-changing media environment,
ot M2 XS ishi Y & C|X|20jC|of gz FEIX HAXp7L 2 ols{of e Ef =2t to Cope Rude People with a Smile, and explains the basic attitudes and
HEMOZ ZX| REHIXE AN B 7|27|2 Musict is the chief editor of digital media at  skills expected of the content makers
Hd2|Z 7]5to] blog ZEZ facebookt Daehaknaeil, and has made contents today.

- for magazines and blogs based on
youtube & CIX|2 eI 2 otEgirt. S =

brand journalism and the digital
7t gtHsh= 0100 28 &0l M G EF2

contents for Facebook and YouTube.
Ms. Jung shares her experiences that
she had making contents that appeal
to the young target readers in this
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Kwon-Il, Park

Cultural Critic

I like YouTube, but I love books as well.

Who are the “readers of today”?
That’s a very tricky question. There
may be answers to the question
from various perspectives. From my
perspective, I would like to answer
that question like this. Readers

of today are those who say.. “I like
YouTube, but I love books as well.”

It’s inevitable for books to become
‘goods’. I am sure about this, without
slightest hesitation. And I do not
think the stereotyped definition of
areader who, as a ‘cultured person’,
silently continues to buy and read
books is no longer relevant today.
The times have changed.

There are many who lament this
change, missing ‘those old good
times’. I do emotionally understand
them because I myself am a middle-
aged man like them. When there
were less competing media to
books, and when there was a higher
aspiration for culture, books felt
a little nobler than today. Reading
books was considered a laudable
act itself.

But things have somewhat
changed. Reading books is still
considered an appropriate act to do
today, but it’s not an absolute path
anymore in terms of ‘acquiring
information and knowledge’.
Through the Internet classes, the 20
& 30-somethings of today share the
experience of instantly cramming as
much knowledge as possible.

In this lecture, I tried to see through
the changes of today employing the
concepts of the expressive public,
competition for attention, society
for experience and the like. I think
readers of today are those who stand
at the center of these changes. As a
matter of fact, they are ourselves as
well. Books may not disappear, but
gone are the days when we satisfied
ourselves with the books that were
clumsily edited and published.
Judging it right or wrong, good
or bad, I will leave you with that
question.
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Tae Geun, Park
MD at Online Bookstore ‘Aladin’

Believing that we see the unseen readers

Online bookstores sell books to the
invisible readers. This brand-new
sales channel has already existed

for the last two decades, and we find
ourselves always trying to figure out
the methods of seeing these invisible

ones, sometimes believing we see

them in a way that may not be always
true. We therefore, regardless of how
it is close to the truth, recommend
books to readers based on such
unreasonable judgment.

Ilook into how this situation
develops through the encounter with
the readers.
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Heon Chang, Shin

CEO at Bookstore ‘Book and Life’

How do neighborhood bookstores win people’s

heart?

The history of mankind has been
along no-(or incapable of) book-
reading history. The present
situation dominated by the

mobile culture is even threatening
the traditional roles of books

of delivering information and
knowledge. In this situation, how

do our neighborhood (or independent)
bookstores connect with people? Who
are those who visit such bookstores
and what books are such readers
looking for?
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Tina Jordan
Editor at New York Times

The New York Times Book Review
does not have a motto, but if it did,

it might be, “We review the most
important books being published,
whether they are importantly good
or importantly bad.” In decades

past that might have meant literary
fiction and serious nonfiction, but
these days The Times understands
that popular nonfiction and genre
fiction — romance, mysteries, thriller,
science fiction, fantasy, horror —
should be accorded the same respect.
The newspaper also realizes that

newer generations of readers do not
find their books primarily through
reviews, which used to be the case, so
we use are constantly experimenting
with social media — Facebook,
Twitter, and Instagram — to draw
people’s attention to both new books
and old.

15
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Mio Nukaga

Author

‘Books don’t sell today’ is the notion that
the Japanese younger writers in Japan

should have.

With smartphones, social
networking services and YouTube,
would books be ultimately
unnecessary?

What do writer should do in this
situation? Should they be satisfied
with simply writing novels?

All of those engaged in Japan’s
publishing circles including
writers, editors and bookstores say
“book don'’t sell today”.

After having reached its peak in
1996, the sales of paper continue
to decrease, and the number of
publishers and bookstores also
continues to go down. “I will live as
awriter, I will die as a writer, and I

17

wish to exist as a writer even after I
die.” What is needed to be like this?
Many writers of today struggle with
this question. In this situation, what
is the younger generation of writers
expected to do?
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Summer of Japanese Reading)
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Josephine Mitchell

Editor at Granta Publication

Spinning Plates: Inside A Literary
Magazine and Publishing House

Josephine Mitchell will offer

an introduction to the internal
workings of Granta Publications,
a London-based literary magazine
and publishing house. As both
amagazine and a publisher, the

company faces a range of challenges.

How do we engage with readers,
both in print and online, and how
have those strategies changed
through time? As social media and
digital publishing becomes more
prominent and physical advertising
revenues are challenged by digital

rivals like Facebook and Google, how

can a modern publisher adapt?
Mitchell will describe the methods

used in social campaigns to

engage with and enlarge Granta’s

readership, both domestically and

internationally, and will describe the
unique challenges faced by a literary
magazine, with ten international
editions across the globe.

Any effective campaign to
reach a readership must now be
both personalised and specific, and a
case study of one of Granta’s summer
campaigns over social media and
Granta.com, ‘A Summer of Japanese
Reading’, will offer insight into how
a modern publisher can tackle these
issues.

19
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Kamloon Woo
Editor at Linking Publishing

Thank You, Mr. Herodotus.

From ‘Little History’ to ‘Great History’ to
the “‘Whole History’, and from 'Personal
History’ to the “‘Whole World History’

Publishing is a gambling. Selecting
and planning a book is like betting
money. It’s a test bed for judging
the logical insight and judgment.
Nevertheless, how can we know the
chance of winning in this game and
judge the right and wrong of the
placed money?

We generally use the readers,
market response and sales as the
bases for an editor’s judgment. But
can these factors be the ultimate
yardstick of judgment in terms of
the success of a book or the editor’s
capability? These are always

determined after the work. Shouldn’t

these be determined by the readers?

We should ask ourselves whether
we as editors drew our readers’
choice, tried to find the readers,
simply relied on the market response,
or expanded the range of readers by
continuously creating new themes.

The answer is up to you, readers of
the whole world.

21
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Vincent Chabault

Professor of Sociology at Paris Descartes University

The publishing industry in France: which
market for which readers?

At Paju Editor School 2018, my object

is to talk about French book market
and publishing sectors linked to
reading practices. Considering that
technological developments and
transformation of readership, we
observe a very interesting period.

The development of “connected
readers”

This connection or connectivity is
observed in three activities about
book and reading:

- Information about books and

the development of social networks;

- Online bookstores;
- Reading and writing on
self-publishing platforms

The cultural authority of editors
Screen culture has destabilized press
industry. Today, news is read on
social networks without

news’s quality controlled. The risk is
to take an active part of fake news.

It is about reader generations.
Therefore, press and journalism lost
authority and legitimacy.

Publishing industry must keep it:
authority, legitimacy, cultural power.

23
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Chang Woon, Mun

Marketer at Prunsoop

What are the main age groups and
gender of using crowdfunding?
Some projects are big and some

What if we start crowding and we
get a claim?
What's the effect of good money?
What other goodies are good for you?
What do you think publishers
should know when they're standing
in front of a big wall called
crowdfunding?

The person in charge of publishing
informs you of the problem solving
and practical questions regarding
projects are small. What is the reason? crowdfunding.
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Joo Ran, Park

Editor at Gimmyoung

Books that I Like Most

An ordinary editor’s book making. It will also deliver my stories about
And editor as an occupation. the agonies that I had as both an
As editors encounter new writings  artist and a worker, attitudes toward
and new writers every day, every book books as a commodity, relationships
gives unique memories of theirown  with the authors, designers and
to the editors. marketers, and thoughts about how I
The book ‘The Jokes that I Like Most’ should lead my career as an ordinary
is one of the books that I loved most  editor and worker.
over my long career as an editor, and
the lecture is a detailed explanation
on the whole process until it was
born, including contacting the
author, writing, and editing.
The lecture also tells about how
I have answered the questions and
dilemmas that naturally rose to me
as an editor.

27
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Ji Hyang, Kim

Editor at Dal

Fun and Substance: Killing Two Birds

with One Stone

We live in a new age in which the
border between writers and readers
has become significantly narrow
and almost obscure, and everyone
can become a writer. Now anyone
who has contents can have a book
published and distributed through
crowd funding using such platforms
as tumblbug. The books published in
the form of ‘independent publishing’
are mostly ‘essays’. The area of
essays seems to have a relatively low
barrier to entry.

The desire to have a book, which
is a tangible medium, published in
his/her own name continues to rise
and the number of ‘reader and writer’
individuals who aspire to realize
their long-cherished dream has
significantly increased. A book may
be the most handy means to carry
and deliver his/her own thoughts and
voices. And, this may reflect the trend
of the times in which people prefer
short and speedy writings than long

and complicated ones. Therefore, the
border between those who create the
media called books and those who
enjoy them has become more flexible
than ever before.

Today, publishing houses have to
cope with an overflow of manuscripts
everyday that are sent by those who
wish to publish their own stories. In
this circumstance, writers, both new
and established, and professionals
who are not writers but have stories
to tell in their specific fields have to
inevitably compete each other and
find ways to coexist.

In this age when we see a flood of
new books stacked over the bookstore
shelves everyday, it may be difficult
to deliver both fun and substance
together. I wonder how many days
the writers who succeeded in fun and
substance should have agonized to
accomplish it, and what role an editor
should take in this situation.
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Hana Kim
Author & Brandwriter

How Did I Come Here Now?

After changing to a freelancer from
working as a copywriter at an ad
company, I came to experience a lot
of things thanks to much free time.
This change made me feel I have my
own perspective to see the world, and
then the world came to me as more
interesting than before.

As Iincreasingly wanted to share
my thoughts with others, I one day
opened my laptop and began to
write some writings. Thanks to a
combination of coincidence and luck,

my first book was born and I joined at
least the edge of the publishing world.

Since then, I had continuous
opportunities to write columns,
which resulted in my second book.

Now, I unknowingly became a person

who writes short writings. So people
asked me to write short essays, and
my third book was born out of these
essays that I had written since then.
After this, I became a lot busier,

hosting a podcast and talking as a
regular guest on a radio program.
During that time, I was able to
publish my fourth book that contains
illustrations and writings.

At the moment, I write columns
and draw illustrations for diverse
media. And I also interview writers
and introduce their books on the
podcast and talk about other books on
the radio, while continuing branding
work which still is my major
business.

SoI alittle hesitate when people
ask me what my occupation is. Before
my third book, I felt very awkward
telling them I was a writer, but now
that I am working on my fifth book, I
can’t tell them I am not one anymore.

As writing books and introducing
writers and their books have become
part of my business now, let me talk
about my experience I have had so far.
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So Young, Kim
Chief editor at Munhak

Designers - Knowing may not change
much, but efforts will make a little

difference.

The efforts by writers, designers,
marketers and bookstores. And
publicity on SNS and celebrities’
endorsements added to such efforts.
Readers’ interest and response that
increase slowly but noticeably due to
these efforts that are made together
with the expectations for a luck
amidst vague worries and anger.
‘Declaration for an Individualist’
was a book that enabled those who
planned, edited and marketed
the book to understand ‘how the
readers respond to what’ more or
less directly. The book may have

given us the belief that, despite the
worries that efforts will all be in
vain, changing the way of making
such efforts will make a difference.
In that sense, thinking back about
the book’s case will be important and
meaningful.
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Hye Jin, Park

Editor at Minumsa

The Age of Expressive Readers

Where does the reading activity of
readers start and how does it end?

In the age of the social networking
service in which people read one-
sentence texts and write one-
sentence reviews for others, reading
is changing the reading scenes of our
times.

To aliterary editor, this change is
both a possibility and hope.

This lecture looks into the readers
and reading activity in the age of
expressive readers and also explains
readers that expand rather than
diminish and a book market that
becomes larger than smaller.
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